No.BAN/EDU/327/6/2022

Aafidangne ¢
AR & s , dehTeh
EMBASSY OF INDIA
BANGKOK -

3rd August 2022

The Embassy of India, Bangkok presents its compliments to the Thailand
International Cooperation Agency of the Government of the Kingdom of Thailand and has
the honour to forward herewith the information regarding the upcoming ITEC courses for

the financial year 2022-23 as below.

) ” START | END | course

Is.NO NAME OF INSTITUTE NAME OF COURSE e | BatE | e

1 | CENTREFORDEVELOPMENTOF | POST GRADUATE DIPLOMAIN | 15-09- | 01.03- _—
ADVANCED COMPUTING, PUNE ADVANCED COMPUTING 2022 | 2023

, | INTERNATIONAL STATISTICAL STATISTICAL THEORY AND | 01-11- [31-08-| -

EDUCATION CENTRE APPLICATIONS 2022 | 2023 :
. CENTRAL SCIENTIFIC POLICIES ON BIOMEDICAL | 14-11- [02-12-| ..
| INSTRUMENTS ORGANIZATION DEVICES 2022 | 2022 !

. INDIAN INSTITUTE OF STRATEGIC HRM FOR 09:01- f15:08- [

| TECHNOLOGY, KANPUR ORGANIZATIONAL EXCELLENCE | 2023 | 2023

The synopsis of the above mentioned courses are enclosed. The esteemed Agency is
requested to share the information of the above mentioned courses with concerned agencies
in Thailand and invite suitable candidates for the courses. The soft copies of duly-signed
applications of suitable candidates along with nomination letter from TICA may be sent to.
Ms. Shivali Singh, Attache (SEC) of the Embassy at email: secl.bangkok@mea.gov.in at least
14 days before commencement of the course.

The Embassy of India, Bangkok avails itself of this opportunity to renew to the
Thailand International Cooperation Agency of the Government of the Kingdom of Thailand
the assurancesof its highest consideration.

Thailand International Cooperation Agency

Ministry of Foreign Affairs

Government of Kingdom of Thailand

Governmemt Complex
Laksi;, Bangkok -10210

46, So1 23 (Prasarnmitr). Sukhumwvit Road.

Bangkok 10110
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Course Item Details
No 5
(a) Title of the Course Organisational Brand Bunilding through Strategic HRM
(b) Course Coordinator Prof. Amit Shukia

Department of Industrial and Management Engineering
Indian Institute of Technology Kanpur

(c) Duration (1-3 weeks) 1 Week
(d Eligibility Criteria (basic expected Mid to senior level executives, public policy personnel, faculty
background) members in the relevant disciplines

(e) Tentative dates for the proposed event | 9 January to 15 January 2023

® Objectives Holding a positive image among stakeholders (internal and
external) is both challenging and crucial for organisational
sustainability in today’s world characterised by fast-paced
change, unpredictability, emergent employment contract,
hyper-competitiveness, and greater transparency.

In this context, this course is aimed at sensitising participants
about the importance of, and pathways to cultivate, a positive
brand image by integrating and streamlining various business
processes and practices, with strategic HRM (SHRM) and
brand-building interventions. This entire leamning process will
be grounded in systems thinking philosophy. About half of the
course will deal with the ways to develop an effective and agile
workforce to meet organisational and individual goals by
affording necessary centrality to talent management in strategic
visioning. Rest of the course will be about how the resulting
synergies can be channelised toward organisational brand-
building through consistent and coordinated efforts (like
Integrated Marketing Communication).

The course is likely to achieve its intended objectives with the
| help of meticulously designed curriculum (with a lot of
emphasis on workable insights) along with a suitable andragogy
involving discussion (on real-life case studies, academic and
practitioner’s literature), role-play, hands-on exercise and
presentation.

(2 Tentative list of topics to be covered e Course overview
; e Corporate business strategies and its major drivers
o SHRM mandate: Alignment with corporate strategy (Ulrich's
model)
o Strategic talent management: Case study & Exercise
e SHRM as brand-building tool: Case study
o Leveraging IMC for internal communication: Role play
o Pathways to brand-building using IMC: Case study
o Integration of SHRM with IMC: Exercise
e SHRM and role of organizational culture: Case study
e Final presentation and conclusion
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